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Abstract: The study considers the organization and promotion of eco hotels in Russia, hamely
the Moscow region, to minimize the negative impact on the environment. The history of the
emergence of eco hotels and glampings, the principles and norms that this type of habitation must
comply with in order to be considered environmentally friendly are considered. Based on
statistical data, Russia's position in the world ranking of the spread of eco-friendly recreation was
studied, along with Moscow's positions in the ranking of the country's regions. The main
advantages and disadvantages of glampings are determined, which must be considered when
building eco hotels. The article describes the results of a survey of respondents-residents of
Moscow and the Moscow region on the topic of ecotourism and reveals their attitude to the spread
of eco-friendly hotels, as well as their interest in reducing consumption. As a result,
recommendations were made to attract the target audience to eco-friendly recreation in glamping.
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AHHoTanus: B uccienoBaHuu paccMaTpuBaeTCsl OpraHu3alvg U MPOJABUKEHHUE SKOOTeNel B
Poccun, a umMenHo MOCKOBCKOM 007acTH, JUIi MUHMMH3ALMH HETaTHUBHOI'O BO3JCHCTBHS Ha
OKpY>Karollylo cpeay. PaccmoTrpeHa uCTOpUsS BO3HUKHOBEHHSI 3KOOTEIEH M TJIIMIIMHIOB,
MPUHITUTIIEI ¥ HOPMBI, KOTOPBIM JOJKEH COOTBETCTBOBATH ATOT BHJI JKHIIbS, YTOOBI CUUTATHCS
9KOJIOTHYECKH YHUCThIM. Ha OCHOBE CTaTUCTUUECKUX JAHHBIX M3y4yeHbl no3unuu Poccuum B
MHPOBOM PEUTHHIE PACHPOCTPAHEHUSI AKOJOTMYHOIO OTAbIXA, a TaKXKe MO3ULMH MOCKBBHI B
pEUTHHIE€ PEeTHOHOB CTpaHbl. OTnpeieIeHbl OCHOBHBIE NPEUMYIIECTBA U HETOCTATKH ITI3MITUHIOB,
KOTOpBbIE HEOOXOJMMO YYMUTBHIBATH IPH CTPOUTEILCTBE OKOOTEleH. B cTarbe omucaHbl
pe3ynbTaThl OIpPOCa PECHOHACHTOB-KUTeNe MOCKBEI M MOCKOBCKON 00jacTH Ha Temy
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9KOTYpU3Ma U BBISIBICHO UX OTHOIICHUE K PACIIPOCTPAHCHUIO IKOJIOTMUHBIX OTENIEH, a TaKkKe X
3aMHTEPECOBAHHOCTh B CHIDKEHHMH MOTpeOieHns. B pesynprare ObUIH JaHBI PEKOMEHIAINH 10
MIPHUBIICYCHHUIO 1IEIEBON ayAUTOPUH K IKOJIOTHIHOMY OTIBIXY B TIIDMITHHTE.

KiroueBble cj10Ba: TII3MIINHT, pEKpeaLysi, OXpaHa, 3KOJIOTrHUecKasi OTBETCTBEHHOCTh, 9KOOTEIIH,
3KOTYpH3M, LieeBast ayAUTOPHSI.

Introduction. To date, the issues of nature and environmental conservation are
quite sharp not only in Russia, but throughout the world as a whole. The depletion of
natural resources, the reduction of forest area, the pollution of soil and groundwater, the
decrease in the diversity of animals and plants are not all the environmental problems
faced by the world in the 21st century.

Leading countries are changing environmental legislation, world business is
trying to invest in projects that are safe for nature, environmental trends in conscious
consumption, partial rejection of plastic, etc. According to the results of a study of the
choice of responsible consumers, the share of environmentally conscious consumers in
Russia is growing. Thus, 73% of respondents demand environmental responsibility from
business, 62% feel guilty when they commit actions that damage the environment [1].

The development of the trend of eco-friendly recreation. The tendency to
reduce consumption, a responsible approach to the environment, a careful attitude to
nature is visible in many areas today: a partial transition to electronic document
management, the emergence of electric buses in Moscow, using batteries as a power
source for an electric motor, the collection of plastic in many regions of Russia for further
processing, as well as the desire of people for a more environmentally friendly rest,
consisting in preserving unique landscapes in their original form and educating people
to take care of nature.

It was founded the hospitality industry creates a lot of environmental pollution by
emitting greenhouse gases (GHGS) [2]. According to Aboelmaged M. [3] as cited in Sadiq
M. et al [4] almost 75% of the total environmental pollution caused by the hospitality
industry are caused of unsustainable consumption of natural resources such as
overconsumption/wastage of water, energy, and foods, resulting into growth of
environmental concern and awareness of environmental issues and forming a trend for
ecotourism development. Ecotourism was formed in Western countries when a lot of
tourists got tired of the culture of consumption: from the excesses of food, overspending
of goods, food, electricity, water, staying in hotels with unlimited access to food.
According to Sadiq M. et al [4] this approach has become more and more visible and 61%
of global travellers prefer visiting eco hotels.

Many people confuse two different phenomena: eco hotels and ecotourism. The
latter implies the maximum unity of the vacationer with nature, the rejection of the
benefits of civilization, accompanied by volunteer assistance in cleaning and preserving
forests and reservoirs in their natural form. Eco hotels, on the other hand, work on the
principle of maintaining comfortable conditions for guests to stay, but do not imply
volunteering. This type of hotel is aimed at reducing costs, saving water, electricity, and
other fossils [5]. This article deals with the issue of organizing eco hotels to identify
prospects in the popularization of economical recreation among Russian tourists.

The most common hotels with an emphasis on ecology are currently in European
countries and the United States, which is mostly explained by the developed
environmental consciousness of people. Asian countries have also picked up the trend of
such hotels [6].
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In Russia, the eco hotel development program started in 2010: the first hotel to
receive the Green Key was the «Cronwell Inn Stremyannaya» located in St. Petersburg

[7].

However, despite the mass distribution of hotels that have been awarded the Green
Key mark, there are no fully ecological hotels in Russia yet [8]. Experts in the ecotourism
industry note that the specificity of an eco-hotel consists of several indicators: the
introduction of various programs in the hotel to reduce energy consumption or have a
positive impact on the environment, reduce water costs and use light-saving technologies
[9]. In addition, these programs must be evaluated and approved by a special expert
commission, which determines whether the hotel is environmentally friendly.

In the United States it is evaluating by USGBC - United States Green Building
Council [10]. USGBC commission experts conduct reviews of eco hotels: they award
hotels "stars". Experts pay special attention to the use of non-toxic building materials in
the construction of the hotel, to the possibility of saving resources. These types of hotels
offer the option of not cleaning to customers to optimize the cost of detergents, water,
laundry, which reduces energy consumption. Table 1 below shows the statistics of eco
hotel placements around the world.

Table 1

Countries leading by the number of eco hotels
Country Number of eco hotels
1. Italy 3 500+
2. Germany 2 400+
3. France 2 000+
4, Austria 1 900+
5. Brazil 1800+
6. Spain 1700+
7. USA 1 300+
8. | Turkey 1 000+
9. Greece 1 000+
10. | Great Britain 850+

Source: developed by the authors based on [11]

Table 1 shows that Russia is not in the top 10 countries in terms of eco hotel
market size - it ranks 19th in the world ranking. In Russia, there are only 450 registered
and sold on OneTwoTrip [11].

Most eco-friendly hotels and hostels in the world, for example, have eliminated
the use of disposable soap and toiletries, offering guests shampoo and shower gel in large
containers, which reduces the amount of consumption and waste from each visitor.

The most common phenomenon for European, Polish, and German hotels, is the
installation of motion sensors in the corridors and public areas of hotels, respectively, the
light turns ot only when a person enters premises. Some hotels offer guests to turn the
lights on and off on their own, even in the corridors. However, many hotel owners are not
ready to take such measures, as they expect a drop in demand, and as a result of a decrease
in profits [12]. Despite this, their fears are not supported by statistics. It can be said that
many tourists today consciously choose hotels marked “eco” and are ready to pay the
same money for an eco-friendly vacation, even though the vacation may be less
comfortable. Meanwhile, many well-known international networks that are not
recognized as environmental in recent years have been participating in an action to collect
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soap used by guests. It is not recycled but is recycled: new pieces of soap are sent to
countries in Africa and Asia with the greatest problems with sanitation [13]. Such hotels
are respected by ecotourists for their initiative.

Eco restaurants began to appear in many hotels [14]. Guests often choose these
hotels knowing that the restaurant will serve dishes prepared with products produced on
an organic farm. Many hotels are achieving environmental status by introducing many
vegetarian dishes and reducing the consumption of plastic bags and the exploitation of
many packaging. Proper waste processing in a hotel is considered a big plus when
evaluating hotels, eco hotel sites sometimes pay a lot of attention to this. Well-known
among eco tourists’ sites allow guests not only to choose eco hotels according to their
itinerary, but also to find out how they are evaluated by eco experts [15].

Results of a study on the choice of eco-friendly hotels by residents of Moscow
and the Moscow region. Below are the results of a mini survey consisting of 7 questions,
the respondents of which were 20 residents of Moscow and the Moscow region, on the
topic of awareness of the existence of eco hotels in Russia, as well as the desire to visit
such a hotel [16]. The most respondents were aged by18-25 years (65%) (see fig. 1).

@ under 18
@ 18-25
@ 3645
@ 46-55
~——_ | ® 5o

Figure 1. Age of respondents.
Source: developed by the authors

The experts defined the relationship between the environmental concern and
awareness of environmental issues and traveler’s preferences to visit eco-friendly hotels
[4] therefore the question "Are you interested in the topic of ecology” was asked to
respondents. The majority (60%) answered that "yes, but without enthusiasm"; 25% of
respondents gave a positive answer, the least answers (15%) received the answer "no"
(fig. 2). The obtained results show the high level of the interest ma the Moscow residents
to the ecology (85 %) on the one hand but on the other hand 60 % of respondents
confessed that they did not feel much enthusiasm for this.

@ Yes
@ Yes, but without enthusiasm
No

Figure 2 Interested in the topic of ecology.
Source: developed by the authors

The next question was: "How often do you go on vacation in nature?". This
question was aimed at identifying the interest of respondents in recreation outside the city
to further determine a loyal group that in the future will be interested in rest in eco hotels.
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30% of respondents travel outside the city several times a month. Less often 60% leave.
Those who prefer to rest within the city were 10% (fig. 3).

@ 5-8 times a month
@ 2-4 times a month

Several times a year
@ Don't leave town

Figure 3 Frequency of leaving the city.
Source: developed by the authors

Before the next question, respondents were given brief information about eco
hotels for familiarization, which sounded like this: "Glamping is a type of camping that
combines the comfort of a hotel room with the possibility of outdoor recreation, while
minimizing the negative impact on the environment (for the construction of rooms do not
cut down the forest, offer farm food, use light-saving lamps ...). A person's daily
consumption of resources is reduced by 30%."

To the question "Have you heard about eco hotels (glamping) earlier, 70% of
respondents gave a positive answer. The remaining 30% have heard about this type of
hotel for the first time (fig. 4).

@ Yes
® No

Figure 4 Eco hotel awareness.
Source: developed by the authors

According to the results of the survey 85% of respondents would like to visit an
eco hotel and 15% of them would not like to visit or doubt their desire (fig. 5).
® Yes
® No

Doubt with answer choice

Figure 5 Desire to visit an eco hotel.

Source: developed by the authors
The next question was asked to respondents to identify the reason for interest
when choosing an eco hotel. 30% of respondents like the idea of recreation, which would
reduce the negative impact on nature. 45% argue it is definitely excited to visit an eco
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hotel. 25% tend to believe that eco hotels are unusual. None of the respondents chose

the answer «eco hotels are popular» (fig. 6).
@ | like the idea of an eco-friendly holiday
@ I'm interested to see what is it
It's popular
@ It's unusual

Figure 6 Reason for wanting to visit an eco hotel.
Source: developed by the authors

The respondents were asked about acceptable price for the eco hotel. 30% of
respondents do not see the point of overpaying, while the remaining 70% would overpay
for a room in an eco hotel (fig. 7).

@ More than 100% to the price of a regular hotel

@ No more than 100% of the price of a regular hotel
No more than 50% of the price of a regular hotel

@ No more than 20% to the price of a regular hotel

@ No more than 10% to the price of a regular hotel

@ | see no reason to overpay

Figure 7 Affordable price per night in an eco hotel.
Source: developed by the authors

Based on the results of the survey, the majority of respondents - residents of
Moscow and the Moscow region are interested in an environmentally friendly hotels and
are ready to pay extra for a room in it.

The minimum requirements for eco hotels today are using of [17]:

* non-toxic cleaners and washing powders;

« eco-friendly materials and Green Building technologies;
* energy saving technologies and equipment;

* renewable energy sources;

* locally produced organic or green products for cooking;
* natural conditioning system;

* reuse water for technical needs;

* non-smoking rooms.

Based on foreign practice, the unique differences between eco hotels and other
hotels are that the former are most often located in places close to protected natural areas.
Harmonious neighborhood with nature, in which there is no negative impact on nature,
the environment is not polluted by the waste products of tourists, determines the
environmental orientation of the hotel. Environmental technologies are used by hotels
decrease the nature pollution and build competitive advantage for hospitality companies.
Regarding waste, ecological hotels apply a policy based on six main areas of waste
disposal and management [18]:

e reduce;
o refill;
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replace;
reuse;
recycle;
repair.
However, ecological hotels are not only waste-free production and
environmentally friendly food. In fact, these are hotels of the future, applying the latest
technologies for saving and regenerating water and electricity. In developed countries,
hotels that promote and maintain a level of environmental protectionism usually carry an
eco-label by which visitors can identify an eco-friendly hotel. In the central cities of
Russia there are hotels, for example, the company Rezidor, which have become holders
of international environmental certificates "Green Key". It can be assumed that the
average level of environmental literacy will influence the choice of eco-technologies [19].
Having studied the offers for eco hotels in Moscow and the Moscow region on the
booking site "Tourister” [20] it can be concluded that not many hotels meet the
requirements of eco-friendly hotel and use the label of “eco-friendly” or “green” in order
to attract conscious customers. Interestingly, Moscow today ranks only seventh in terms
of the number of eco hotels according to the online travel service OneTwoTrip, Moscow
region- on the 3 place, which means that there is a need to popularize this type of
recreation in the city [21]. Statistics can be seen in the table below.

Table 2

Russian regions leading by the number of eco hotels
1. Krasnhodar region
Kaliningrad region
Moscow region
Vladimir region
St. Petersbhurg
Stavropol region
Moscow
Yaroslavl region
9. Irkutsk region

10. | Tver region

Source: developed by the authors based on [21]

© NG AW N

Considering the eco hotels it should be important to study "glamping"”. This is a
campsite or recreation center with spacious tents instead of the usual tents. This type of
"hotel" can be called the most environmentally friendly because construction of glamping
does not damage used territory (tents neatly fit into the landscape zone), and visitors
consciously spend energy and enjoy unity with nature.

The main advantages of glamping include:

* remoteness from civilization;

* authenticity: the interior maintains the beauty of the natural and culture without
causing harm;

« comfortable living despite the remoteness from the urban area;

« promotion of ecological tourism and extremely careful attitude to nature;

« well-thought-out leisure options organized by the hotel on request.

Now, there are more than 40 glampings in the Moscow region. Their average price
is 8-9 thousand per night, which exceeds the average price for ordinary hotels of average
service.

The disadvantages of glamping on the territory of the Moscow region can be considered:
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« difficult to find suitable wilderness area for glamping in Moscow region;

* low accessibility (it is necessary to have a car to get to the glamping it is almost
impossible to do by public transport);

* security, including fire safety;

* size of the segment (this type of eco hotel is attractive only for those who are willing
to give up some of the amenities while staying in nature).

Based on the peculiarities of the location of glamping, it is possible to identify the
target audience of this type of recreation: couples aged 18-45 with their own personal
transport interesting in ecology and would like to take a break from the bustle of the city
for weekend.

Method of communication with this target audience: advertising in social
networks, official website. Another way to stimulate the demand of target audience is
opinion leader comments and word-of-mouth advertising of rest in glamping. The pricing
policy are very important for the success of eco hotel and especially for glamping. The
research showed that a third of respondents are not ready to overpay for accommodation
in an eco hotel. This means that it would be necessary to stimulate first purchases, may
be to offer a discount for the first booking or for accommodation of friends of the
customer.

Conclusions. Thus, this scientific article confirms the facts about the increasing
interest of the inhabitants of Russia (Moscow and the Moscow region) in the topic of
reducing the negative impact on the environment. People strive to make eco-friendly not
only their daily life, but also leisure, giving preference to eco hotels. This trend can be
tracked based on foreign practice. The article presents the results of a survey of
respondents on the topic of attitude to ecotourism in general and the desire to sacrifice
part of the amenities to reduce their usual consumption. Based on the conducted analysis
a few recommendations were given on the promotion of eco hotels for Russian tourists.
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